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SECTION 5. MEDIA AWARENESS – 25 MARKS
1. Who is the current President of the Editor’s Guild of India?

a. Rajdeep Sardesai, Editor-in-chief, IBN Network

b. Alok Mehta, Chief Editor, Nai Duniya

c. Ravindrakumar, Editor-in-chief, The Statesman

d. S K Sachdeva, Editor & Publisher, Competition Success Review

2. Aravind Adiga won the Booker Prize for 

a. Between the Assassinations 


b. Imagining India

c. The White Tiger

d. Five Point Someone

3. Which is not among the eight Oscar Awards that Slumdog Millionaire won?

a. Best Sound Mixing

b. Best Editing

c. Best Adapted Screenplay

d. Best Dialogues

4. In the title of the Hindi movie, Delhi-6, ‘6’ indicates…

a. The six protagonists

b. The six human qualities

c. The six interwoven stories

d. The postal code of a Delhi locality

5. The newspaper brand name DNA stands for…

a. Daily News and Analysis

b. Descriptive News and Analysis

c. Daily News Authority

d. None of the above

6. The IPL Season-II telecast rights have been awarded to which television channel/group?

a. Sony Entertainment Television

b. New Delhi Television

c. ESPN

d. BIG TV

7. Television channel ZOOM can be broadly categorised as a…

a. News and Current Affairs channel

b. General Entertainment channel

c. Hindi Movie channel

d. Celebrity and Lifestyle channel

8. The tagline for news and current affairs television channel CNN-IBN is…

a. Whatever it takes

b. Whenever we get

c. However we give

d. Whatever you want

9. Which of the following explanations best describes Community Radio?

a. A type of local community-based radio service that caters to the interests of a certain geographical area, normally a radius of 1 km

b. A type of religious radio service that Madarassas use to propagate Islamic ideals

c. A type of temple announcement regarding rituals used in olden days 

d. None of the above

10. In FM Radio Stations, FM stands for…

a. Friendly Media

b. Frequency Modulation

c. Frequented Medium

d. Frequently Modulated Medium

11. Which brand has associated itself with voting rights of citizens in its ad campaign?

a. Tata Tea 

b. Lifebuoy 

c. Sunsilk 

d. Britannia

12. If you are discussing terms like reach, frequency and scheduling you are most likely in a… 

a. Media Planning class

b. Research Methodology class

c. Brand Management class

d. Consumer Behaviour class

13. A story title on television that is only for in-house use and not for the audience to see is known as...
a. Slug

b. Lead

c. Headline  

d. Hidden Title

14. A genre of television programming that presents purportedly unscripted dramatic or humorous situations, documents actual events or features ordinary people and not professional actors is known as…

a. Actual television

b. Real television

c. Reality television

d. Original television

15. Billboard, Signage, and In-transit advertising is technically called…

a. Out On Street Advertising (OOS)

b. Outside Advertising

c. Out Of Home (OOH) Advertising

d. Public Advertising

16. A 10-digit number that uniquely identifies books and book-like products published internationally is called…

a. International Standard Book Number (ISBN)
b. Permanent Publication Protocol Number (PPPN)

c. Published Works Identification Number (PWIN)

d. International Book Identification Number (IBIN)

17. Which of the following statements about the Advertising Standards Council of India is incorrect?

a. ASCI is a voluntary self-regulatory council, registered as a not-for-profit company

b. ASCI is a government body and formulates rules of advertising

c. ASCI deals with complaints received from consumers and industry against false, indecent and misleading ads

d. ASCI’s members are from the media and advertising agencies 

18. Writing a press note is normally a function of…

a. Advertising

b. Brand Management

c. Public Relations

d. Event Management

19. ‘The President is Coming’, a film that was released in January this year is not like a regular feature film. How was it popularly categorised?

a. Documentary

b. Mocumentary

c. Mock-feature

d. Docu-drama

20. Orkut, hi5, Facebook and LinkedIn are examples of…

a. Social Networking Sites

b. Marketing Networking Sites

c. Human Networking Sites

d. Citizen’s Networking Sites

21. A 4-page sheet, creased and folded approximately half-way of its width so as to bind one end and to open (like a gate) to double page size, avoiding the loss of space in the gutter of a two-page spread, used especially in magazines to carry advertisements is known as…

a. Four-fold 
b. Double-gate

c. Double-fold

d. Gate-fold

22. The word ‘treatment’ in media parlance usually refers to…

a. Dramatising a story, creating curiosity and enthusiasm 

b. Describing the basic elements: leading characters, key scenes, overall storyline

c. Outlining the mood, tone or genre, themes to be developed or explored
d. All of the above

23. TRP, TAM, RAM are abbreviations associated with…

a. Audience measurement and research  

b. Programme quality rating

c. Satellite uplinking 

d. Newspaper production

24. Digital television service delivered using internet protocol over network infrastructure using broadband is commonly known as… 

a. Podcasting

b. IPTV
c. DTH

d. Digital TV

25. Advertising on top of a web page is an example of…

a. Banner ad

b. Top ad

c. Display ad

d. Classifieds


